
MusicAll
App to listen music free, without ads because of you.



The product: 

A music share app without subscription method but 

with donation or shop option without sounds ads. Good 

for the musician and to listeners.

Project overview

Project duration:

Three weeks April, 2022.



The problem: 

Share musics and Improve the income of the 

musicians  and simplify the experience to listen 

music based in the personal mood.

Project overview

The goal: 

Create an app to promote musicians and get 

paid for it just by donating or selling 

merchandise products. On the other hand, 

create a simple platform for the user to listen 

to music based on their mood or preferred 

musical style.



My role: 

UX researcher and UI designer

Project overview

Responsibilities: 

Research, wireframing, prototyping, usability 

test. 



Understanding
the user

● User research

● Personas

● Problem statements

● User journey maps



User research: summary

I did interviews with two groups: musicians and users who listen and search for music. these 
were done over the phone. I start by assuming that the bands would like to put the albums free 

to download and the user to donate what they feel about it without necessity of advertisement or 
subscriptions . It has been confirmed.

On the other hand, I assumed the user likes and would like the suggestion exactly based on their 
history and it's been confirmed, but I've found they're happy when the suggestion is mood based. 

Furthermore, users express annoyance with the amount of ads in the free app versions and 
prefer apps where the users can always choose the musical sequence.



User research: pain points

Ads

A lot of Ads generate 
interruptions in the 

experience. Less ads 
plus donation/download 

option.

Suggestions 

Suggested playlist does 
not correspond to her 
preferences or mood. 

Maybe creating a 
mood/vibe playlist 

Shuffle playlist

Users annoyed with the 
impossibility to choose 

the specific 
music and playlist. It will 

better if eliminate 
shuffle options.  

Unfunded

It is hard to compete 
with free apps. So, let’s 

try the free 
donation option.
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Persona: Jaque

Problem statement:

Jaque is a Busy nurse 

that is so emotional who 

needs an app to listen 

music in accordance with 

her mood  while is doing 

other things  because 

she want create ambient 

that she can feel deeply 

connected.



Persona: João

Problem statement:

João is a Creative 

musician and part-time 

driver. Who needs an 

app to share his music 

and get some income 

because He is tired to 

have a party time job to 

pay the bills and move 

away from his passion 



User journey map

It was done to discovery the 

importance of a music app 

in day to day life.



User journey map



● Paper wireframes

● Digital wireframes

● Low-fidelity prototype

● Usability studies

Starting
the design



Paper wireframes 
I Established the user flow 

and then  prototyped a 

mobile app in order to 

minimize risk and prove the 

concept quickly based in 

the user research results.



Digital wireframes 

Simple and straight away:

Listen music based in the 

mood or style plus the 

option to collaborate with 

musicians.

Main functions 
easily available

Design thinking aligned with 
user research: listen music 

and donate

Recents, 
informations 
about musics, 
main and 
secondary 
menu.



Digital wireframes 

Easy to collaborate:

Donate or buy 

Denote a 
selected 
product as well 
a list.

List of music 
style.



Low-fidelity prototype

Do you will find here the main 

user flows for listen a music and 

to collaborate with the artists 

and app.

View the Musicall app:

Low-fidelity prototype

https://www.figma.com/proto/AE9poUptQd57SsDZPfpWkH/music-app-kaue?node-id=1%3A2&scaling=scale-down&page-id=0%3A1&starting-point-node-id=1%3A2


Affinity/insight - 1- Diagram study MUSICALL app 



● Mockups

● High-fidelity prototype

● Accessibility

Refining
the design



Usability study: findings

Round 1 findings

More visibility to the main advantage 
of this app: Ads and subscription free
And importance of the contribution 
process.

1

Design issues: align content, button 
contrast and (animation?).

2

Round 2 findings

Increase the language options 3

Increase interface design1

Include more languages interfaces2

Contribution process is not clear 
enough.

3

4 User flow is easy enough

More visibility to the main advantage 
of this app: Ads and subscription free

5



Mockups

Early designs allowed some 

customization but after the

first usability studies I 

added some elements as 

return and chart buttons as 

well the customization of 

the home page.

Before usability study After usability study



Affinity/insight: 2-Diagram study MUSICALL app 



Mockups
The second usability study 

revealed lack of information 

about the contribution 

process. The the design was 

consolidate increasing the 

flow based in usability and 

legibility directing it to the 

main goals: listen music and 

economic return. 

I also added some 

confirmation alerts.

Before usability study After usability study



Mockups



High-fidelity
prototype

Do you will find here the main 

user flows for listen a music and 

to collaborate with the artists 

and app.

View the Musicall app:

High-fidelity prototype

https://www.figma.com/proto/jwwKz6eHFBxPWiq51E0GoA/music-app-kaue-MOCKUP3?page-id=330%3A324&node-id=330%3A325&viewport=241%2C48%2C1&scaling=scale-down&starting-point-node-id=330%3A325&show-proto-sidebar=1
http://www.youtube.com/watch?v=_iW1dNCM1IE




Accessibility considerations

All the app had the 
contrast ratio checked in 
the  https://webaim.org  

for easy readability.

The app as designed in 
dark mode to reduce the 

long-term risk of eye 
disease. 

The app is designed to 
have more than one 

language interface option.
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https://webaim.org


● Takeaways

● Next stepsGoing forward



Takeaways

Impact: 

The MusicAll app is a direct and simple way to 

listen music  and the design created is 

minimalist focuzed in the two main objectives: 

listen music based mainly in the personal 

mood or style music and buy an Item.

“I like the app, it́s super intuitive to use and it́s free. I 

am sure that in some moments I would buy or donate 

to help this business model.”

What I learned:

● It’s essential to be clear why this app is 

free and without ads.

● Minimalist design focused in the goals is 

crucial.

● Easy navigation include: easy flow and 

usability, legibility and include more 

than one language options.



Next steps

Turn available podcasts 
and audiobooks

Create new playlists
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Voice commander



Let’s connect!

Insert a few sentences summarizing the next steps you would take with this 

project and why. Feel free to organize next steps in a bullet point list. 

Hi there, I am Kaue Oliveira UX visual designer, freelance illustrator and social scientist oriented 

towards user experience and interaction, but also a lover of the sea and plants.

To find out a little, but more please check any of the follow channels:

www.oliveirakaue.com,  omkaue@gmail.com, Kaue Linkedin +34 605295188 

http://www.oliveirakaue.com
mailto:omkaue@gmail.com
https://www.linkedin.com/in/kaueoliveiramaia/


Thank you!


